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Main Results of OJSC MMC Norilsk Nickel Finished Products Sales

from 2008 to I Half of 2010.
(Excluding Semi-Products produced by NNAfrica, NNAustralia and NNFinland)
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1. OJSC MMC Norilsk Nickel Sales Flowchart PN .
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2. Total Number of Finished Products Buyers for Main Products in 2008, 2009 PN
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Total number of final products buyers =435
Buyers affiliated with Interros Holding Company =0
Buyers affiliated with the Company’s Management =0
Of them industrial
enterprises - 311 Of them industrial " During the crisis, sales goals
ENtenpuisEsLes were achieved thanks to properly
managed system of direct

v relations with the customers

—
280 330
65 70
- ‘ \ " In spite of the crisis, the

number of customers increased

NICKEL COPPER .

in 2009
Of them industrial
Of them industrial enterprises - 30
enterprises - 17 .
" Not a single customer refused
\/ the Company in favor of a
/ 35 35 competitor in 2009
20 22
PLATINUM* PALLADIUM

B 2008 2009

*NB: Platinum buyers are a subset of palladium buyers



3. OJSC MMC Norilsk Nickel Sales Map for Main Products (2009)
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 Total number of buyers : 435
 Total countries: 33
over 200

e Destinations:

Nickel - 46
Copper -0
PGM- 8

Total: 54

Americal

C per - 34
PGM -14
Total: 158

‘ @ %Total: 58
& gy =
b

Russia:
Nickel - 131
Copper - 32

PGM -2

Total: 165

< Asia;
2 ( Nickel - 43

\: !} Copper -4

oy . PGM - 11
\

0

NB: PGM - Platinum Group Metals



4.1. NICKEL Sales Volume* in Comparison with Production Volume P
in 2008, 2009 and 1H2010 HOPWNBCKWIA HUKENL

Task - to Sell 100% of Production Volume

A Production and Sales Volume
(thousand, metric tonnes)

SALES
PRODUCTION

PRODUCTION

SALES
PRODUCTION

T

S

Period

2008* 2009 I half 2010

Data for 2008-2009 is provided in accordance with the annual audited financial statement of the Company, for 2010 — with the management reporting
*final products volume is shown excluding NNAfrica, NNAustralia, and NNFinland semiproducts

**data for 2008 excludes final products of NNFinnland



4.2. COPPER Sales Volume* in Comparison with Production Volume P
in 2008, 2009 and IH2010 HOPUILCKUIA HUKENL

Task - to Sell 100% of Production Volume

Production and Sales Volume
(thousand metric tonnes)

PRODUCTION SALES

SALES PRODUCTION

PRODUCTION

i

2008 2009 I half 2010

Data for 2008-2009 is provided in accordance with the annual audited financial statement of the Company, for 2010 — with the management reporting
*final products volume is shown, excluding NNAfrica, NNAustralia, and NNFinland semiproducts
**Accumulation of metals in Dudinka port due to seasonal navigation interruption.



5.1. NICKEL Sale Price* in Comparison with World Market Average Price N
in 2008, 2009 and IH2010 -
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Task - to Sell at World Market Price Average for the Period

% Price $/mt

+3419/t

+4908/t 1299/t 12428/t
Annual average market price
20 000 T (LME Cash Settlement)
g ‘\ +153%/t +689$/t %
(ep) | -/ <
v —
N Al
Period

v

11000 =

2008 2009 I half 2010
B Sale Price [L.] Sale Price adjusted to the basis In Warehouse Rotterdam (Sale price less expenses which

exceed expenses relevant to immediate sales at the basis In Warehouse Rotterdam)

Rotterdam is the closest location to OJSC MMC Norilsk Nickel where it is theoretically possible to
sell 100% of products at world market prices.

*Data for 2008-2009 is provided in accordance with the annual audited financial statement of the Company, for 2010 — with the management reporting
(Russian production). 7



5.2. COPPER Sale Price* in Comparison with World Market Average Price N
in 2008, 2009 and IH2010
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Task - to Sell at World Market Price Average for the Period

4 Price $/mt
+86%/t +78%/t
+101$/t 1298/t Annual average market price
7 000 T (LME Cash Settlement)
+948/t  +87%/t
Period
0 - >
2008 2009 I half 2010
Sale Price

[L.]Sale Price adjusted to the basis In Warehouse Rotterdam (Sale price less expenses which
exceed expenses relevant to immediate sales at the basis In Warehouse Rotterdam)

Rotterdam is the closest location to OJSC MMC Norilsk Nickel where it is theoretically possible to
sell 100% of products at world market prices.

*Data for 2008-2009 is provided in accordance with the annual audited financial statement of the Company, for 2010 — with the management reporting



6. Sales volumes for minor metals in Comparison with Production Volume (2009) alln
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(% of annual production )

104,000

0,00

100 100

107

100 101 109 103 103 106 100

Sales
volume

2 684 637
‘000 ounces | ‘000 ounces

71 18 4 130
000 ounces | <000 ounces | ‘000 ounces | ‘000 ounces | ‘000 ounces




7. Average sales price for minor products in Comparison World Market Average PN
Price (2009) HOPWNbLCKWA HUKENb

(% of average annual market price )

101,00

121
102 100 102 108 105 101 100 102

0.00

ii"iimi iliilll'i Cobalt i“ﬂllli i"iﬂilmi iilﬂllli i'li i"iiii iililllli ii""imi
Average sales 267 1205 34103 1580 89 400 980 14,72 48 949 140 265
price ‘000 ounces ‘000 ounces $/MT ‘000 ounces 000 ounces 000 ounces ‘000 ounces ‘000 ounces $/MT $/MT
Average annual | 263 1205 33 505 1 465 382 973 14.67 47 808
market price ‘000 ounces 000 ounces $/MT 000 ounces 000 ounces 000 ounces ‘000 ounces 000 ounces $/MT
Leiatiomnfisales +598 +115 +15 +0 05 +1 141
n?ifl!f{%t Ii)(;-rlrée <000 ounces 000 ounces $/MT ‘000 ounces 000 ounces 000 ounces 000 ounces 000 ounces $/ MT

Metal
L LPPM Bl:l/[lel::ztllln NY Dealers NY Dealers | NY Dealers LBMA LBMA -

10
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1. NICKEL Products Structure in 2008, 2009 and 1H2010
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2008 2009

10% 2% 3%

B LME Quality Uncut £ LME Quality Cut

0 Non-LME Quality B Value-Add Products

1H 2010

5%

12
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